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More than 46 million Latinos live in the United States Da growing pat of the
popuktion that has increasing influence and impact on American culture, politics
and media.

What follows is a summary of changing demographics, public opinion research
and media trendsaboutthis condituency. The Qo goGsectionindudes a shott list
of recommendaionson how to effectively target Latino audiences.

Lati nos represent half of the populati on

DEMOGRAPHI CS growth in th e United States si nce 2000.*

¥  Latinos make up 15% of the U.S. population - the largest minority group in the nation.?

¥ Nearly half of AmericaOdisparic redderts livein Californiaand Texas® Other large Hisparic
communitiesarein Florida, New York, Illinois, Arizona, Colorado, Nevadaand New Mexico.*

Table 1. Percertage of Hispanic resderntsin wedernstates

Persons of Hispanic origin

New Mexico 43.4%
Cdlifornia 35.2%
Arizona 29%

Nevada 23.5%
Colorado 19.5%
Utah 10.9%
Oregon 9.9%
Idaho 9.1%
Washington 8.8%
Wyoming 6.7%
Montana 2.4%

Source: US Census, State and County Quick Facts ®

' We use the terms L atino and Hispanic interchangeably. Most references to (HispanicOin this document correspond to Census
data. According to aPew national survey, athird of respondents prefers the term (Hispanic,Omostly in Texas and Florida
Q_ atinoOisthe choice of about a tenth, mostly in Californiaand New Y ork. The majority has no preference and will use both
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¥ From 2000 to 2005, Nevada and IdahoOdHisparic populations hadthe highes growth ratein the
West (43% and 39% respecively).® Oregon and WashingtonOdisparic populations are expecied
to grow by 45% by 2025.”

Figure 1. Prgportion of Hisparic resdertsin the lower 48 states
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Source: US Census Bureau, 2000

¥ About 93% of Hisparicslivein metropolitanareas’ But recert growth hasbeenstrong outside of
citiestoo: between 2000 and 2006, the Hisparic population in small towns and rural counties
grew by 22% to 3.2 million.*

¥ By 2050, nearly onein four Americars will be Hisparic or Latino.*

Figure 2. Prgected state populations by Hisparic origin in wedem states(excep California).
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Source: U.S. Census, Projected State Populations, by Sex, Race, and Hispanic Origin: 1995-2025 *?

¥ OneintenU.S. household resderts who are age five and older speakSpanish (31 million
pecple)

¥ Only 25% of Latino immigrants report that they speak English fluertly, but their U.S.-born
childrenare fluert English speakers Most Latino votersspeakEnglish only or are bilingual.** *

¥ Themedanage of Latinosin the United Statesis 27 -- much lower thanthe medan age for
whites whichis40.'
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¥ Latinos comprise about 9% of the eligible elecorate nationwide - mary Latinos are not eligible to
vote either because they are not citizers or not yet 18 yearsold. However, Latinos constitute a
sizalle shareof the eligible electorate in statessuch asNew Mexico (37%), Texas(25%),
California (23%), Arizona (17%), Florida (14%), Nevada (12%) and Colorado (12%)."

' rns for Lati n
PUBL | C OPl| NI ON The tq p envi ronmenta | concerns fo a 0S
are air and water pollu ti on.

¥ In a2008 national survey of Hisparic voters Omlluted air and waterOwere consideredthe most
importart environmental issues(51%), followed by Gerergy ard global warmingO(43%).% In a
separake survey of Latinos and non-Latinos, water pollution is also the top environmertal concern
(53%), while air pollution and global warming rate lower (43% and 37% respecively).™

¥ Across California, air pollution hasbeenconsideredthe most importart environmertal issue since
2000. Latinosare more likely to say that air quality hasgottenworse

¥ About 57% of Hisparic regsteredvoterscall themslvesDemocrats or say they lean Democratic,
comparedto 40% in 2004.%* Only 23% align themselveswith the RepublicanParty.?

¥ Forty-five percen of Latinos think that Democrats cando a better job of protecing the
ervironmert, more than double the share that favors Republicars.®

NEWS MEDI A Hi spani ¢ media has grown substanti ally in
recent years.

¥ The Spanish-language broadcager Univision is now the fifth larges network in the nation.

¥ From 2000 to 2005, the number of local TV stations aff iliatedwith Hispanic networks such as
Univision, TV Aztecaand Telemundo increased by 56%, outpacing the growth of the overall
local TV market

¥ The number of Spanish-language rado stationsin the United Statesincreagd by 37% to 730
stations from 1998 to 2006.%

¥ The number of Hisparnic newspapersin the United Statesgrew by 28% to 768 newspapers from
2000 to 2006. Over half of these are weeKiesand community newspaperspublishedin Sparish.?

¥ Among Hispanc newspapers weekliesshowedthe bigged growth in circulation from 11.1
million in 2005 to 11.4 million in 2006.%

¥ Large Spanish-language dailiesinclude La Opini—n (CA), El Nuevo Herald (FL), and El Diario-
LaPrensa (NY) with audited circulations of 125,000 copiesor less.?®

¥ Latinos who areonline tend to be English speakers The most visited news sitesbhy Latinos
include Yahoo! News, AOL News, MSNBC and CNN.?

" Hispanic mediainclude Spanish and English-language TV, radio, newspaper and online outlets with target audiences comprised
mostly of people of Hispanic or Latino origin.
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¥ Latino blogs have also proliferated Sitessuch asLatina Lista (http://latinalista.net), Latino Pundit
(http://latinopundit.com) and Latino Netroots (http://latinonetroots.net) cover lifesyle and
politics

Most Lati nos get their news from

NEWS CONSUMPTI ON netw or K TV,

¥ Onanaverage weelday, 88% of Latinos getnews from network TV, 82% from local television,
58% from rado, 52% from newspapers and 29% from the internet*

Table 2. Top Hisparic TV Markets

Rank* Market
1 Los Angeles
2 New York
3 Miami-Ft. Lauderdale
4 Houston
5 Chicago
6 Dallas-Ft. Worth
7 San Antonio
8 Phoenix
9 San Francisco-Oak-San Jose
10 Harlingen-Brownsville-McAllen
11 Sacramento- Stockton-Modesto
12 Albuguerque-Santa Fe
13 San Diego
14 Fresno-Visdia
15 Denver

*Ranked by Hispanic TV Households. Source: Nielsen Media Research DNSI, Jan 2008 **

¥ Morethanhalf of likely Latino voters(53%) get all their newsin English, while 40% get news
from medain both languages and only 6% of likely votersgetall their newsin Sparish.** Most
consumersof Spanish-language meda arefirst generation Latinos.

¥ Fifty-six percert of Latinos use theinterret, comparedto about 70% of whites®

TOGO S se puede!

Latinos are settling in placesfar from tradtional immigrarnt strongholds such asLos Angeles- the
Hispanic populations of statessuch asldaho, Nevada and Washington arequickly growing. While
tradtional communications strateg esapply when desgning campaigns thatinclude targeting Latino
auwliences hereare additional recanmerdations:

1. Consider communities As demagraphicschange, itOsmportart to undersgand who liveswhere
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TOGO S se puede!

this rural community reveak that Latinos make up over 20% of CaryonOsedderts. A campaign
desgnedto engage the community to stop the mine, should consider specifi cally targeting Latinos

IdahoO®Boise River and pollute Caryon CountyOswater supply is one examde. A closer look at
who live there :

Focus on spokesgpemple. Most audiencesrespond to storiesthatinclude peaple they idertify with or!
trust. This means locaing, working with, and training spokespeagple well in advance of rollout. Key:
to succes will be cdllaborating with experts and othersfrom Hispanic organizatons and '
communities For example, in aneffort to encourage U.S. Serator Ken Salazar(D-CO) to endorse
reform of the 1872 Mining Law, Resource Media worked with Ignacio Rodriguez, aretired public
heath offi cial and rancher, and long-time resdert of Conejos County, where SabzarOfamily has
livedfor gereratons. Rodriguez authored an op-ed that waspublishedin the Puedo Chieftain, the
main newspaperin Sautheagern Colorado, and a Letter to the Editor publishedin La Voz Nueva,
DenverOslded bilingual newspaper.

Highlight core concerns. Air and water pollution arethe top environmental concerrs for Latinos.
Tying issuesto these topline public heakh problemswill be most effecive whentargeting these
auwliences For example, the main point of anopinion pieceon mining (above) waslinking
ernvironmertal reformsto the protection of cleanwater in the community.

Spatlight the personal story. A recert story which airedon Rado Bilingue feaured a domesic
clearer, Berta Nararjo, and her first-hand experience with the heath impacts of commercial house
clearing products. Many listerersrepondedto BertaOgersonal story and calledinto the show.
Weeks |later, Rado Bilingue aired additional interviews addressing the needfor greaer regulation |
of toxicingredentsin comman houseclearning products. Key to both broadcager ard listener
interes wasBertaOsiramaiic personal story. :

. Think broadcast. Since most Latinos get their news from network television Bwhich includesboth

English and Sparish language outlets B itO<ritical to target this medium. This mears providing
trained experts or mesengers who areLatino or who resonate with these audiences and visuals
suchasb-roll. If Spanish-language TV is atarget, it isfundamenal to provide reportersand
producerswith Spanish-speakng spokegeqle.

Pitch in Spanish and/or English. Make it easy for reportersin Spanish-language outlets to cover
your issue by providing themwith well-translated press materials. Although reporterswho work for
these outlets aretypically bilingual, pitching in Spanish is oftenmost effective.

. Think online. The growing audience of Latino blogs suchasLatina Viva

(http://www.latinaviva.com) and Nuedra Voice (http://www.nuedravoi ce.com) includesmastly
young, English-dominart reackrs To pitch astory, send key bloggersaninformal, tailoredand
short email insteadof apresreleas.

Track coverage. As Hispanc medagrows, new monitoring servicesand resourcesareemerging.
LatinClips (http://www.latinclips.com) for example, is one service that specializesin tracking print, |
broadcag and online news. I
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ABQUT NCI

Resource MedaOs\New Communications Initiative (NCI) is a program desgnedto increase and expand
the understanding and application of newcommunications trends and teclnologies NCI provides
reeachand resourcesto help you and othersin our broad community stay ahead of the curve. The
Feed comesout four to six timesa year, and covers differert aspects of todayOshanging communications
and meda landscape. For moreinformation or to subscribe, please contact Liza Pike at Liza@resource-
meda.org or (415) 397-5000 x307.

ENDNOTES

! Shirin Hakimzadeh, Pew Hispanic Center, 41.9 Million and Counting: A View of Latinosin the Mid-decade, September 28,
20086, http://pewresearch.org/pubs/251/41.9-million-and-counting

2 US Census, Annual Estimates of the Population by Sex, Race, and Hispanic or L atino Origin for the United States: April 1,
2000 to July 1, 2006, http://www.census.gov/popest/national/asrh/N C-EST2006-srh.html

3 US Census, Hispanic Heritage Month 2005, http://www.census.gov/Press-
Rel ease/wwwirel eases/archives/facts for_features special_editions/005338.html

4 US Census, State and County Quick Facts, http://quickfacts.census.gov/gfd/

® lbid.

% Pew Hispanic Center, A Statistical Portrait of Hispanics at Mid-Decade, Table 10: Hispanic Population by State 2000 and 2005,
http://pewhi spani c.org/reports/middecade/

" U.S. Census, Projected State Populations, by Sex, Race, and Latino Origin: 1995-2025,
http://www.census.gov/population/projections/ state/stpjrace.txt

8 Nationalatlas.gov, Race and Ethnic Population, Hispanic or L atino origin, 2000 Census,
http://national atlas.gov/natlas/Natlasstart.asp

9 US Census, The Hispanic Population in the United States: 2006, Table 20.1 Population by Metropolitan Status, Sex, Hispanic
Origin, and Race, with Percent Distribution by Metropolitan Status,
http:/ww.census.gov/popul ation/www/socdemo/hi spanic/cps2006.html

19 Mark Mather and Kelvin Pollard, Population Reference Bureau, Hispanic Gains Minimize Population Lossesin Rural and
Small-town America, August 2007, http://www.prb.org/Articles/2007/HispanicGains.aspx

1 US Census, Hispanic Heritage Month 2005, http:/Avww.census.gov/Press-
Rel ease/wwwirel eases/archives/facts for_features special_editions/005338.html

12.S. Census, Projected State Populations, by Sex, Race, and Latino Origin: 1995-2025,
http://www.census.gov/population/projections/state/stpjrace.txt

13 Us Census, Hispanic Heritage Month 2005, http://www.census.gov/Press-
Rel ease/wwwirel eases/archives/facts for_features special_editions/005338.html

14 Pew Hispanic Center/K aiser Family Foundation, 2004 National Survey of Latinos: Politics and Civic Participation, July 2004,
http://ww kff.org/kaiserpolls/pomr072204pkg.cfm

1% ghirin Hakimzadeh and D& era Cohn, Pew Hispanic Center, English Usage Among Hispanicsin the United States, November
29, 2007, http://pewhispani c.org/reports/report.php?ReportI D=82

1 ghirin Hakimzadeh, Pew Hispanic Center, 41.9 Million and Counting: A View of Latinos in the Mid-decade, September 28,
20086, http://pewresearch.org/pubs/251/41.9-million-and-counting

¥ Paul Taylor and Richard Fry, Pew Hispanic Center, Hispanics and the 2008 Election: A Swing V ote? December 6, 2007,
http://pewhi spani c.org/reports/report.php?ReportI D=83

18 New Sierra Club Poll Shows Hispanic V oters Concerned about Global Warming and Energy, Willing to Take Action, April 23,
2008, http://www.s erraclub.org/ecocentro/survey/

19 Jeffrey M. Jones, Gallup, Polluted Drinking Water Was No. 1 Concern before AP Report, March 28, 2008,
http://iwww.gallup.com/poll/104932/Polluted-Drinking-Water-No-Concern-Before-Report.aspx

2 Mark Baldassare et al., Public Policy Institute of California, PPIC Statewide Survey: Californians and the Environment, July
2007, http://www.ppic.org/main/publication.asp?i=760

2 pew Research Center for the People and the Press, Politics and Valuesin a51%-48% Nation, January 24, 2005, http://people-
press.org/reports/display.php3?Reportl D=236

22 pew Hispanic Center, Paul Taylor and Richard Fry, Hispanics and the 2008 Election, A Swing Vote? December 6, 2007,
http://pewhi spani c.org/reports/report.php?ReportI D=83

Page 6 @ @)



resource | media The Feed

2 Roper Center for Public Opinion Research. Pew Hispanic Center, Pew Forum on Religion & Public Life, 2006

24 BIA Financial, Project for Excellence in Journalism, The State of the News Media 2006,
http://iwww.stateof thenewsmedia.org/2006/printable_|ocaltv_economics.asp

% Arbitron, Hispanic Radio Today: How America Listens to Radio, 2007 Edition, http://www.arbitron.com/study/hisprt.asp
% State of Hispanic Print, Latino Print Network, Carlsbad, CA, http://www.l atinoprintnetwork.com/research.html
ipid.
28 project for Excellencein Journalism, The State of the News Media 2008,
http://www.stateof thenewsmedia.com/2008/narrative_ethnicalternative_audience.php?cat=2& media=11

2 project for Excellencein Journalism, The State of the News Media 2007,
http://lwww.stateofthenewsmedia.org/2007/narrative_ethnicalternative_contentanaysis.asp?cat=6& media=10

%0 pew Hispanic Center, Latinos Choices in News Media are Shaping their Views of their Communities, the Nation and the
World, April 2004, http://pewhi spani c.org/newsroom/rel eases'rel ease.php?Rel easel D=10

31 Nielsen Media Research, NSI, Jan 2008, http://www.tvb.org/rcentral/MarketTrack/Top_25_Hispanic_Markets.asp
#bid.

33 Suzanne Gamboa, Pew: Latinos less likely to be online, Latinos online tend to be primarily English speakersor bilingual,
Associated Press, March 14, 2007, http://www.msnbc.msn.com/id/17616842/

Page 7 @ @



